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Module 2-1 
Marketing Class 

 
Define International Trade (page 40):  
______________________________________________________________________________
______________________________________________________________________________ 
 

1.) Explain how marketing affects businesses. 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 

2.) Describe marketing’s impact on individuals. 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 

3.) Discuss ways marketing benefits society. 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 

4.) What points does Mr. Kazanjian disagree with?  
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
 
 



Module 2-2 
Marketing Class 

 
Define Green (Environmental) Marketing (page 44):  
______________________________________________________________________________
______________________________________________________________________________ 
 

1.) Discuss three common criticisms of marketing: 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
1A.) Which criticisms does Mr. Kazanjian disagree with and why? 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
 

2.) Explain how marketing can be used to solve social problems: 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
 
 



Module 2-3 
Increasing Social Responsibility 

Directions: Use the textbook (pages 47-53) to define the following terms. 
 

 
Social Responsibility p47 
 

 

 
Consumerism p48 
 

 

 
Boycott p48 
 

 

 
Ethics p50 
 

 

 
Code of Ethics p50 
 

 

 
Self-Regulation p50 
 

 

 
 
1.) According to the video, what are the two definitions of consumerism?  (The first one is 

written above…. what is the second? 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
__________________ 
 

2.) Explain ways by which businesses improve their own practices.  
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
____________________________________ 
 

3.) Discuss how ethical issues affect marketers professional responsibilities.  
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________



Module 2-3 
Increasing Social Responsibility 

______________________________________________________________________________
______________________________________________________________________________
____________________________________ 



Name: _____________________ 

Case Study Of Ethical/Unethical Marketing: Smoking 

 

1.) Go to Google and define ethics. Write your definition below. 

_____________________________________________________________________________________
_____________________________________________________________________________________ 

2.) Who was Edward Bernays? What strategies did he use to influence people? 

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

3.) Go to 4:00 in the video. Describe how Edward Bernays used doctors to change people’s 
opinions. Was this strategy ethical? 

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

4.) Edward Bernays believed that, “role models influence desire”. What are your thoughts on this 
statement? 

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

5.) Go to 4:48 in the video. The narrator describes Edward Bernays’ marketing techniques as 
“propaganda”. What is propaganda? 

_____________________________________________________________________________________
_____________________________________________________________________________________ 

6.) How did Edward Bernays influence women to start smoking? (Video at 5:00) 

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

7.) Go to 6:00 in the video. How did Edward Bernays use the slogan “Torches Of Freedom”? Who 
did this slogan appeal to? What did it mean? 

_____________________________________________________________________________________
_____________________________________________________________________________________ 

Marketing Lesson 2-4



8.) What did Edward Bernays and the cigarette industry do to get soldiers smoking during World 
War 1 and World War 2? 

_____________________________________________________________________________________
_____________________________________________________________________________________ 

9.) How did the cigarette industry use politics to push smoking on Americans? (Video 8:00) 

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

10.) In the “A World Of Mad Men” segment at 9:22, what strategies were used by the cigarette 
industry to influence more people to smoke? 

_____________________________________________________________________________________
_____________________________________________________________________________________ 

11.)  By the early 1960’s what percentage of Americans were smokers? _______________ 
12.)  Describe the findings of the 1964 report about smoking (11:03)  

_____________________________________________________________________________________
_____________________________________________________________________________________ 

13.)  (11:45) Describe the strategies of the Cigarette Industry after the 1964 report. 

_____________________________________________________________________________________
_____________________________________________________________________________________ 

14.)  Picture yourself as the director of marketing of a billion-dollar cigarette company. You know 
that you must sell your product so that your company stays in business. You also know that your 
product kills people. What are your ethical and moral responsibilities?  

_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________
_____________________________________________________________________________________ 

 



 
 

Lesson 2-5 
vitaminwater 
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1.) Who is the inventor of vitaminwater and smartwater? _______________________ 
2.) In what state was vitaminwater/smartwater created? _______________________ 
3.) What year was vitaminwater launched? _____________________ 
4.) What major company bought vitaminwater? ______________________ 
5.) Rohan Oza is described as the brandmaster of vitaminwater. What are some strategies 

that Oza used to make consumers aware of vitaminwater? 
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
6.) Look at the commercials linked on the website. You see celebrities like Kelly Clarkson, 

Brian Urlacher, David Ortiz, 50 Cent and Aaron Paul (as well as a talking water 
container). What message is communicated by these celebrities about vitaminwater? 

___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
7.) Look at the funny messages on the vitaminwater labels. How could adding funny 

messages encourage people to buy more vitaminwater? 
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
8.) Look at the display cases on the website? How could spending millions of dollars to build 

furniture specifically for vitamin water displays, as well as renting out storefronts for 
pop up events lead to more sales? 

___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
 
9.) vitaminwater vaguely claims to have health benefits but it has been proven that these 

benefits are small (a small amount of vitamins). There is also a lot of sugar in 
vitaminwater. Should advertising like this be allowed? Why or why not? 

___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
 
10.) Is it an ethically responsible practice to exaggerate the benefits of a product for 

increased sales? 
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
 
 

Lesson 2-5: The Untold Truth Of vitaminwater



Lesson 10: The Untold Truth Of vitaminwater 
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Essay: vitaminwater became a globally recognized product within a short amount of time 
(3-5 years) What did vitaminwater do right with their advertising? What did they do wrong? 
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
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Marketing Fails Presentation Rubric 

Lesson 2-6 

Names:_________________________________________________________________________ 

 4—Excellent 3—Good 2—Fair 1—Needs Improvement 

Quality of PowerPoint PowerPoint is full of graphics 
and images that support the 
marketing fail scenario that is 
being discussed. Students 
added quality transitions from 
slide to slide.  The PowerPoint 
looks beautiful. PowerPoint 
was spell checked. 

Some graphics and images 
added but some imagery is 
off topic. Some transitions 
added. Minimal spelling 
errors. 

Minimum graphics and detail 
added. No transitions. 
Mediocre spelling.  

Just a lump of stuff copied 
from Google and pasted 
into PowerPoint. No 
transitions. Poor spelling.  

Content/ Organization • Demonstrates full knowledge 
by answering all class questions 
with explanations and 
elaboration • Provides clear 
purpose and subject; pertinent 
examples, facts, and/or 
statistics; supports 
conclusions/ideas with 
evidence 

• Is at ease with expected 
answers to all questions, 
without elaboration • Has 
somewhat clear purpose and 
subject; some examples, 
facts, and/or statistics that 
support the subject; includes 
some data or evidence that 
supports conclusions 

• Is uncomfortable with 
information and is able to 
answer only rudimentary 
questions • Attempts to 
define purpose and subject; 
provides weak examples, 
facts, and/ or statistics, which 
do not adequately support 
the subject; includes very thin 
data or evidence. 

• Does not have grasp of 
information and cannot 
answer questions about 
subject • Does not clearly 
define subject and 
purpose; provides weak or 
no support of subject; 
gives insufficient support 
for ideas or conclusions 

Presentation and 
Collaboration 

Does more than read from 
PowerPoint. Fully understands 
why this was a marketing fail 
and communicates this to 
class. More than one person 
speaks. 

Communicates some points 
about the topic but mostly 
reads from the PowerPoint. 
Not every group member 
presents. 

Only reads from the 
PowerPoint. One group 
member presents. 

The entire group refuses to 
present. 

On Time Work is handed in before the 
module unit test. 

Work cannot be handed in 
after module unit test. 

Work cannot be handed in 
after module unit test. 

Work cannot be handed in 
after module unit test. 

 
Total: 
 

 
 

 
 

 
 

 
 

 



Mr. Kazanjian  
Marketing Class 

 
 
 
Do Now: From your own experience as a consumer, what product had the most memorable 
packaging that you have ever experienced? What can you remember about opening that product? 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
_                
 

1.) What is the difference between primary and secondary packaging? 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
_                
 

2.) According to Professor Wolters, what should packaging do for a product? 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
_                

3.) The average shopper is exposed to _____________ products after shopping for 30 
minutes in a mall. 
 

4.) According to Dr. Ngahu why is it important to test a product before selling it? 
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________ 
 
 
 
 

Module 2 Extra Credit 1: Packaging



5.) Name and define the 7 marketing benefits of packaging? 
 
Name Definition 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
 
 

6.) Look at the document 56 Of The Best Marketing Designs Ever. Choose your favorite and 
explain how it adds to the value of your product and brand. 

 
I chose______________________ 
 

___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________ 
 



 
Name(s):________________________ 

Rubric 
 

Task Complete (2) ParCally Complete (1) Incomplete (0) 
I created a team site with a site 
name 

   

I showed Mr. Kazanjian that I 
setup group email addresses. 

   

I wrote a site descripCon.    
I showed Mr. Kazanjian that I set 
privacy sePngs to public. 

   

I uploaded at least 5 documents 
to my site. 

   

I created a list.    
I added at least 2 web parts and 
showed Mr. Kazanjian 

   

I added a list as a web part.    
I added a form web part.    
I published my website.    

 
Total points: _________________ 

Conversion Chart: 
20 100 
19 95 
18 90 
17 85 
16 80 
15 75 
14 70 
13 65 
12 60 
11 55 
10 50 
9 45 
8 40 
7 35 
6 30 
5 25 
4 20 
3 15 
2 10 
1 5 
0 0 

 

Module 2 Extra Credit 2: Build A SharePoint Website



Lesson 2-7 and 2-8: Test Prep 
 
 
 
I took End Of Module Quiz 1 until I got 100%: YES/NO 
 
I took End Of Module Quiz 2 until I got 100%: YES/NO 
 


