
Name: ______________________________ Quiz Grade: ______________

Directions: Use the textbook Chapter 5-4 (pages 144-149) to define the following terms.

Survey (p144)

Closed Ended
Questions
(p 144)

Open Ended
Questions
(p144)

Focus Group
(p145)

Observation
(p146)

Experiments
(p147)

Test Markets
(p148)

Simulations
(p148)

Directions: Use the textbook Chapter 5-4 (pages 144-149) to answer the following questions.

1.) Describe the purpose of marketing surveys. (pages 144-145)
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______________________________________________________________________
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2.) Explain the reasons for and limitations of using observation. (pages 124-125)
______________________________________________________________________
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______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
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______________________________________________________________________
______________________________________________________________________
______________________________________________________________________

3.) Define various types of marketing research experiments.
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