Name:

Marketing Lesson 2-4

Case Study Of Ethical/Unethical Marketing: Smoking

1.)

Go to Google and define ethics. Write your definition below.

2)

Who was Edward Bernays? What strategies did he use to influence people?

3)

Go to 4:00 in the video. Describe how Edward Bernays used doctors to change people’s
opinions. Was this strategy ethical?

4.)

Edward Bernays believed that, “role models influence desire”. What are your thoughts on this
statement?

5.)

Go to 4:48 in the video. The narrator describes Edward Bernays’ marketing techniques as
“propaganda”. What is propaganda?

6.)

How did Edward Bernays influence women to start smoking? (Video at 5:00)

7.)

Go to 6:00 in the video. How did Edward Bernays use the slogan “Torches Of Freedom”? Who
did this slogan appeal to? What did it mean?




8.) What did Edward Bernays and the cigarette industry do to get soldiers smoking during World
War 1 and World War 2?

9.) How did the cigarette industry use politics to push smoking on Americans? (Video 8:00)

10.)In the “A World Of Mad Men” segment at 9:22, what strategies were used by the cigarette
industry to influence more people to smoke?

11.) By the early 1960’s what percentage of Americans were smokers?
12.) Describe the findings of the 1964 report about smoking (11:03)

13.) (11:45) Describe the strategies of the Cigarette Industry after the 1964 report.

14.) Picture yourself as the director of marketing of a billion-dollar cigarette company. You know
that you must sell your product so that your company stays in business. You also know that your
product kills people. What are your ethical and moral responsibilities?






