Article: Cereal Box Design, What To Consider

Note From Mr. Kazanjian: Use this article to help you decide on a name and color scheme.

When designing a cereal box, there are some things to consider.

Who is your target audience? (Children)

You will need to put a lot of thought into this. Are you going to make your cereal appeal to
young children, athletes, senior citizens, or some other sub-group of consumers? All of
your other packaging decisions will be based off of this initial choice.

I want to focus my design to appeal to younger children as this is a very big target audience
within the cereal industry. Cereals are more often than not, part of a routine in the
morning for a child, before school etc.

What form of advertising appeal will you be using?

Will it be celebrity appeal, expert endorsement, reward or “free gift” appeal, humor appeal,
the numbers game, bandwagon appeal, or product comparison? Which form of advertising
appeal do you think will have the greatest impact on your target audience? Why?

I will be using the free gift/reward appeal in my design. Children (especially) enjoy cereals
where there’s a toy or small reward inside. It adds an element of surprise and excitement
for this particular age group. I may also consider using a game appeal or word search for
example on the box. I will choose this appeal again, because children love being hands on
and interacting with cereals and packaging in general.

What will be your company’s name and your cereal’s name?

When deciding on a name, you have to keep in mind that the company name and cereal
name are two different things. For example, Special K is made my Kelloggs.

Creating a good product or company name is one of the most difficult, but fundamental,
steps in starting a business. It is what makes the products trusted, reliable, appealing and
noticeable.

e A winning name has to be memorable — but easy to spell
e A winning product name needs a visual element
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e A winning product name has to have positive association
e A winning product name has to be fairly short

As this is only a workshop, I will use the company ‘Kelloggs’ for my cereal company.

As I have already decided on my character design in previous post (squirrel) I will call my
cereal ‘Nutty Bites’ as I think this is most fitting with the character and is short and
memorable.

What will be the primary colors of your packaging?

Our brains are hard-wired to notice color. The way that our brains interpret these colors
psychologically can have a tremendous impact on the way we feel or react to a product. It
can even influence us to buy things. Use this knowledge to your advantage! The primary
color of your packaging should express the feelings that you want to be associated with
your product.

e WHITE - White is associated with innocence, purity, peace and
contentment. It’s considered clean and sterile. It’s cool and refreshing. White
can have a calming, stabilizing influence.

e BLACK - Black is the ultimate power color. It suggests strength, potency,
authority, boldness, seriousness, stability and elegance. It’s distinguished and
classic, great for creating drama. Black has more weight than other colors.
Too much can seem dark and dreary.

e Gray or Silver — Gray can be associated with conservative qualities and
considered traditional. Business-wise, it symbolizes high tech and suggests
authority, practicality, and creativity.

e GOLD - Gold suggests wealth. It’s considered to be very classy.

e BLUE - Blue is the favorite color of many businesses. It suggests
wholesomeness and fiscal responsibility. It inspires confidence. It is the most
popular and second most powerful color. Darker shades are authoritative.
Dark and bright blues represent trust, security, faithfulness and dignity. Paler
shades can imply freshness and cleanliness, although they can imply
weakness too.

e RED - Red stimulates many kinds of appetites. Red commands attention,
alerts us and creates a sense of urgency. It’s considered the most passionate
of all colors. Red symbolizes heat, fire, blood, love, warmth, power,
excitement, energy, strength, passion, vitality, risk, danger and
aggressiveness.

e YELLOW - Yellow is the sunshine color. Yellow represents a warning, but it
can also bring happiness and warmth. The most preferred yellows are the
creamy and warm ones. Bright yellow can be irritable to the eye in large
quantities. Yellow speeds metabolism. It’s often used to highlight or draw
attention.

e GREEN - People associate green with the color of money, as well as nature.
Olive greens are associated with health and freshness — a good choice for
environmental concerns. Green suggests life, freedom, healing and
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tranquility. Green can also represent jealousy. Businesses use it to
communicate status and wealth. Green is a calming, refreshing color that is
very easy on the eyes.

e BROWN - Brown is associated with nature and the earth. Brown and shades
of cream are associated with warmth and coziness. Brown suggests richness,
politeness, helpfulness and effectiveness. It is solid, credible, mature and
reliable. Light brown implies genuineness.

e ORANGE - Orange is associated with vibrancy and the tropics, as well as
warmth and contentment. It can instill a sense of fun and excitement. It
implies health. It suggests pleasure, cheer, endurance, generosity and
ambition. It can make an expensive product seem more affordable. It appeals
to a wide range of people, both male and female.

e PINK - Pink is considered to be a very feminine color. It represents
gentleness, romance, well being and innocence.

e PURPLE - Purple represents royalty and luxury. In darker shades, it’s
considered a wealthy color. It suggests spirituality and sophistication. In paler
shades, such as lavender, it’s feminine and romantic.

Note from Mr. Kazanjian: Kids notice bright colors. There is a psychology to color choice,
but any of the colors that you choose is fine, I would look at other children’s cereal boxes
and you will notice that ALL boxes have bright colors, short simple names and easy to read
fonts.



